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Go gle MoxAdg Avantuéng ya tnv EAAada

AEATIOTYNOY

H Google rapouoidadel Tnv mpwTtofoulia «Grow Greek Tourism Online» yia To
2016, o€ ouvepyaoia pe To Yroupyeio Oikovopiag, Avartrtuéng kai Toupiouou,
Tov EOT, Tov ZETE ka1 Tnv utrooTtipi{n Tou EmipeAnTnpiou lwavvivwyv.

Me éva evioxuuévo mpoypauua ekraidbeUocwv, n Google ouveyilel yia 1pitn xpovida tnv mpwroBoulia
UE OTOXO va eVIOXUOEI TIC WnPIakES OeEIOTNTES OTOV TOUPICO, TTapouaidlovrag:
o Mia ouada 20 e1dikwv ouufoUAwyv (Online Advisors) mou Ba raéibéwouv o€ 30 mepIoyES
ava tnv EAAGSa yia va ekmaidedoouv emayyeALQTIEC TOU TOUPIGLIOU
o Miavéa dwpedv mAaredpua S1adIKTUAKAS EKTTAIdEUONS yIa TOV TOUPIOUO

A@niva, 2 Maprtiou, 2016 - H Google avakolvwvel GAUEPA, o€ ouvepyaaia e To YTroupyeio Oikovopiag,
AvamTugng kai ToupiopoU, Tov EAANvikG Opyavioudé ToupiopoU (EOT) kai Tov Z0vdeopo EAANVIKWY
ToupioTikwyv Emixeiprocwv (ZETE), Tig véeg dpdoeig Tng TTpwTtoBouliog «Grow Greek Tourism Onliney
yla 170 2016. Metd Tnv emituxia NG Tpwrofouliag To 2014 kai 2015, é1Tou TTEPIOCOTEPEG OTTO KA
XINAOEG PIKPOUEDQIEG ETTIXEIPNOEIG EKTTAIOEUTNKAV ME €IOIKA OgpIvapla OAAG Kal SIOBIKTUAKE, QETOG TO
TPOYPAUUO eVIOXUETAI OKOUO TTEPICOOTEPO HE OTOXO TNV QVATITUEN Twv Wn@Iakwy OeCIOTATWY KOl
TTapdAAnAa, Tnv evioxuon evog kKAGdou, peifovog onuaaiag yia Tnv EAAGda, Tov Toupiouo.

To 31adikTUO WG HOXASG avaTTTuEng

2€ TTayKOoUIa KAigaka, o TagIdiwTIKOG KAGSog avlilel onuavTika péow Tou d1adIkTUou, YE To 37% Twv
OUVOAMNKWY TIwWARCEwv oTnv  Eupwtn va T1paygatotrolouvTal  TTAéov SIaBIKTUAKG . TauTtoxpova,
TTapaTNEEITal oNUAvTIKA augnon, Uwoug +19% o€ axéon PE TTEPUCI, TWV CUVOAIKWY avalnTAoEwWY JE ToV
6po «Ta&idl otnv EANGOa» (“Travel to Greece”), evw n avrioToixn augnon @Ttavel 10 +72% yia
avadntAoEIG aTTO KIVNTEG OUOKEUégz. Qo1600, 0O EAANVIKEG TOUPIOTIKEG ETTIXEIPATEIG Ogv agloTToloUV TIG
ouvatoTNTEG Tou JIAdIKTUOU OTO WEYIOTO BaBUO, KABWG Povo 8% Twv KATOAUPATWY XPNOIPOTTIoIoUV TO
01adiKTUO YyIO va d€XOVTAI KPATHOEIG HEOW TNG I0TOOEAIDAG TOUG °

AvTOTTOKPIVOUEVN O€ QUTAV Tnv avdykn, n Google emmekTeivel PETOG TNV TTPWTOROUAIC ONUAVTIKA WE TN
onuioupyia vEwv CEPIVOPIWY KOl EKTTAIOEUTIKWY EPYOALiwY, YE OTOXO va BonBACEl TOUG ETTAYYEAUATIES
TOU TOUpIoPoU oTnv EAAGDa va agiotroijoouv 1o d1adikTuo yia va BEATILWOOUV TNV ETTIXEIPNOT TOUG.

Grow Greek Tourism Online Advisors

KaAutrtovtag €éva peyadAo €Upog Treploxwy o€ 0An Tnv EAAGSa, atmd Tnv AvaTtoAik Makedovia kal ©pdkn
péxpl TNV Kpntn, pia opdda 20 veapwv cupBoUAwy TTou éxouv ekTTaideuTei ammd tnv Google, ol Online
Advisors, B8a Tagidéwouv oe 30 TepIoXEG Kal aTig 13 Trepipépeieg TNG EAAGSAG yia va oulnTAcouv JE
TOTTIKEG TOUPIOTIKEG €ETTIXEIPNOEIS. MEOw €EQTOUIKEUPEVWY EKTTAIOEUCEWY KAl OPOBIKWY CEUIVAPIWY,

! Google Travel Study, Ipsos MediaCT, louviog 2014
2 Google Internal Data, 2015
% Nelios Internal Study, 2015

s, Y r vida
@ EAAHNIKH AHMOKPATIA m ™ avsapol SETE
Yroupyeio Toupiopol T
R | e


https://greektourism.withgoogle.com/
https://greektourism.withgoogle.com/f2f

GROW GREEK
TOURISM ONLINE

Go gle MoxAdg Avantuéng ya tnv EAAada

oKOTTeUOUV va €ENYAOOUV OTOUG ETTAYYEAUATIEG TOU TOUPIOWOU Ta O@EAN Tou BIadIKTUOU Kal va TOUG
eKTTAIOEUOOUV OTN XPRON JIAdIKTUOKWY E£PYOAEIWV.

Awpedv TAATQPOpHA S10BIKTUAKK G EKTTAIBEUONG

Me ot1éxo TNV Trepaitépw Olelpuvon TnNg TpwToBouliag oe OAoug ool evdiagépovTal, n Google
Onuiolpynoe pia véa TTAAT@OpUa BIadIKTUOKAG EKTTaIBEUONS yia Tov Toupiopd. Méoa atrd éva peydAo
€0pog BepatoAoyiag, ol XpAoTeg €xouv Tn duvatoTnta va ekTTaideutolv o OAa 6ca xpeidlovTal, atrd To
TTWG va PBEATIVOOUV TNV Trapoudia Toug oTo OIadiKTUO MEXPI va UIOBETAOOUV BEATIOTEG TTPOKTIKEG
wnoeiokoU PAapkeTivyk. O1 xpAoTeg ptmopolv emITTAéoV va €mMAEEOUV €va TTPOCAPUOCHEVO TTAGVO
€EKMAONONG Kal va AdBouv, Pe TNV OAOKAPWGON TOU, TTIGTOTIOINTIKO TTAPAKOAOUBNONG WE TNV UTTOYPaQn
NG MpwTtofouliag GGTO kai Tou IAB Europe (Interactive Advertising Bureau).

OAeg o1 TOTTIKES ETTIXEIPAOEIS, ETTAYYEAUATIEC TOU TOUPIOUOU aAAG Kai 6ool emBuuoly va aéiomoijoouv
TIC duVaTATNTES TTOU TTPOCPEPEI TO BIAdIKTUO, UTTOPOUV va EVAUELWVOVTAI AVAAUTIKA Yid TO TTPOYLALUA
EKTTQIOEUOEWY OTNV TTEPIOXN TOUS, WEOwW TnG Emionuns I1otogedidas 1¢ mpwroBoudiag —
greektourism.withgoogle.com. Méow 1n¢ idiag 10ToTeAIdAg, UTTOPOUV ETTIONS va Eyypapouv dwpeav yia
va mapakoAouBrnoouy Ta gI0IKG aeuivapia SIadIKTUAKNAS EKTTAIOEUTNS TNS TTAATQOPLAC.

AvatrAnpwrpia Yroupyog Toupiopou ‘EAeva Kouvtoupd, Ymroupyegio Oikovopiag, AvatmrTuéng
Kai Toupiopou:

«To Ymoupyeio Oikovopiag, Avamruéng kar ToupiououU kai o EOT epapuolouv pia véa kai Suvauikn
TTOAITIK)  OTOXEUUEVNG TTPOLROANS Kai Tmpowbnong Tou €eAANVIKOU TOUPIOUOU L€ ETTIKEVIPO TNV
gwarpéeia, aélotoivrag Ta alyxpova OIadIKTUAKA EPYaAEia LUGPKETIVYK, dIaQAuIoNS Kal OIKTUWONS
OTIC TTAPAOOCIAKES AYOPEC OTTOU EVIOXUOUUE TNV TTAPOUCIA LIAC Kal OTIC VEEC ayopEéC TTou avoiaue Kai
avoiyouue. To Grow Greek Tourism Online eivar pia emiruyxnuévn 16éa mou Eekivnoe e TNUAVTIKES
TPOOTITIKES €EEAIENG Kai €ival o€ TAAPN TQUTION IE TOUS OTOXOUS TTOU EXOULIE BE0€El O€ KEVTPIKO
EMITEdO yIa TNV EMUAKUVON TNS TOUPIOTIKNG TTEPIOOOU, TNV avamTuén Twv BeuaTikwy LOpPWV
ToupiopoU, TNV avadeikn VEéwv EAANVIKWY  TTPOOPICUWY, TNV TAPOXH UTTNPECIWYV UwnAwv
mpodiaypapwy TmoIdTNTAS Kai 1 oTnpién 1nNg emxeipnuankomrag. H evioxuuévn mapouadia Tou
EAANVIKOU TOUPICLOU KQI TwV TOUPIOTIKWY ETTIXEIPATEWVY OTO O1adiKTUO, N aéloTroincn Twv dIadIKTUAKWY
EQYAAEIWY yIa VEEC OUVEPYAOIEC Kal VEX TTPOIOVTA Kal 1 OUVEXNS EKTTAIOEUCH Kal KATAPTION TwV
gmayyeAuanwy tnS ayopdc Ba dwaoouv emTAéov wbnon oTo TPOoIOV TTOU TTPOOPEPOULIE, WS €vac arro
TOUC KOpU@QaiouS TmayKOOoUIOUS TTPO0PICLOUS. 2& ouvlnkes auéavouevou avraywviolou O81ebvwc,
emBaAAeTal va Byaivouue OUVEXWS UTTPOOTA UE PPECKIEC TTPOTAOEIS, KAIVOTOUES OPATEIC, VEEC OIOOOUS
OUVEPYEIWV Kal éva IOXUPO OIKTUO TUVEQYATIWY OTHV TTAYKOOUIA TOUPIOTIKH ayopd.»

Fevikég Mpappartéag tou EOT, Anuitpng Tpu@wvotrouAog:

«O EOT ormnpiger 1nv mpwroBouAia 1tng Google yia mapoxn wneiakwyv Oeéiotniwy, epyagiwv kai
Tapaywyn mEPIEXOUEVOU, TTOU OTnV oudia dlaoc@alilel TNV aviaywvioTIKOTNTA TOU TOUPIOTIKOU Touéa
n¢ EAAGSac kar 61 uovo.»

Mpoéedpog Tou ZETE, Avdpeag Avdpeddng:

«H xwpa pa¢ mpayuaromoiei Ta TeAsuTaia XpoOvia OTOXEUUEVES EVEQYEIEC yia ThHV avdamruén
TTEPIEXOUEVOU OTO OIAdIKTUO, aKOUA OUWCS Eival QPKETA TTIOW OE aQUTOV TOV TOUEA, OE OxXECN UE THV

s, Yo tr yida
@ EAAHNIKH AHMOKPATIA m 1 aviapal SETE
Ynoupyelo Toupiopod T
— LT | [


https://greektourism.withgoogle.com/
https://greektourism.withgoogle.com/
https://greektourism.withgoogle.com/registration

HTH,
TONEAHTH

Gmw GREK GO gle MoxAdg Avantuéng ya tnv EAAaSa
TOURISM ONLINE

utroAoirrn Eupwtrn Kai TIS avraywvioTples Xwpes. Eiuaore idiaitepa xapouuevol mou o 2ETE ouveyilel
Kai QETOC, yia TpiTn Xpovid, va urroarnpilel Tnv mpwroBoulia tn¢ Google yia Tnv mapoxn wneiakwy
oeélotNTwy Kai gpyaAciwv atov kAGdo, Ta oroia aToxeUOUV OTO va &VIGXUOOUV TIC TOUPIOTIKES
ETTIXEIPAOEIS, WOTE va EMTWPEANBOUV 1O LEyioTo duvard amréd tnv auénuévn {NTnon yia mapoxn online
TOUPIOTIKWV ETTIAOYWV».
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Country Manager Google yia Tnv EAAGda, Kutrpo kai MdATa, Fpnyoépng ZapipotouAog:
«To d1adikTuo utropei va armoteAéacsl Ioxupd aUuuaxo yia TNV Koivwvia ouvoAikd, fonbwvrag 1600
vEOU¢ eTTayyeALQTieC 000 Kai ETTIXEIPROEIS va avarTuyxBouv. Méow tng mpwroBoudiag Grow

Greek Tourism Online, emiBeBaiwvouue ws Google 1n 6éoucuot LUag va VioXUOOUUE TIS WNQIAKES
0eéiotnTe TwWV EAAfVwVY Kai KaAOUUE TIC EAANVIKES ETTIXEIPNOEIS va XPNOILOTTOIRCOUV T dUvaun Tou
O1aBIKTUOU KAl T WN@IAKI OIKOVOUIa yia va BEATILOOOUV TV ETTIXEIPNTT] TOUG. »

MeproodTEPEG TTANPOPOPIEG

KwvoTavriva Twyn
VALUECOM
Konstantina_gogi@valuecom.gr
TnA. 2103252103 (#124)

Bepovikn ZépBa
VALUECOM
Veroniki_zerva@valuecom.gr
TnA. 2103252103 (#121)
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